Appendix J: Regional or City CCls

Hartley (2012b, p. 36) provides a useful summary of the dimensions that are used in the various
city creative indices.

Table 9: Checklist of City Index Dimensions and Indicators

City index checklist

Culture, recreation, and
Creative output,
emplovment
particination
enues, resources,
acilities
Liveability, amenities
ransport, accessibility
Globalisation, networks,
exchange
Openness, tolerance,
diversity
engagement, support
engagement, support
Government, regulation
Business activity,
Entrepreneurship
Environment, ecology

Creativity and culture

Florida's Creative City
Index

The Euro-Creativity
Index

Czech Creativity Index

SHETIIES Creativity
Index

Index
Index

European Creativity
Index
Hong Kong Creativity
Index

Cultural Life Index

Creative Economy
Design, Creativity and
Innovation Scoreboard

The Global Power &%
Cities Index

| Global Cities Index Y v VoY v Vo v

J v v v v v v v v Y v v
Facility

Index

« J

World Cities Index

v v v v v

World Knowledge v v v v v
Competitive Index

Information Society v
Index

Other Approaches
e Oslo Manual v v
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| - creativeGrid [ v v v v v v

e Landry's v v v v v v
Index

Source: Hartley (2012b, p. 36)
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