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Appendix E:  Domains by SIC (AFS) 

These figures are based on SACO’s draft updated version of “Cultural and Creative Industries 

Updated Satellite Account Embedded into a Social Accounting Matrix for South Africa 2019/2020” 

that was undertaken by Conningarth Economists, The original Research Report 2: Cultural and 

Creative Industries Satellite Account Embedded into a Social Accounting Matrix for South Africa 

that was produced in December 2017. 

 

Table 2: Domains by SIC 

SIC Industry Percentage Domain  

6240 Retail trade in second-hand goods in stores 1% A 

9631; 
9632; 
9633 

Library and archives activities; museum activities and preservation of historical sites and 
buildings; botanical and zoological gardens and nature reserve activities 

100% A 

3260 Reproduction of recorded media 100% B 

6219 Other retail trade in non-specialised stores 10% B 

6239 Other retail trade in specialised stores 10% B 

9614 Dramatic arts, music and other arts activities 100% B 

9641 Sporting activities 30% B 

3243; 
3249 

Publishing of recorded music; other publishing 30% B 

3922; 
3929 

Manufacture of musical instruments; other manufacturing n.e.c. 1% B 

3921 Manufacture of jewellery and related articles 100% C 

8720 Research and experimental development on social sciences and humanities 100% C 

8894 Photographic activities 100% C 

6251; 
6252; 
6259 

Retail trade via mailorder houses; retail trade via stalls and markets; other retail trade not 
in stores 

30% C 

3241 Publishing of books, brochures, musical books and other publications 100% D 

3242 Publishing of newspapers, journals and periodicals 100% D 

3251 Printing  6% D 

9909 Other service activities n.e.c. 2% D 

9619; 
9620 

Other entertainment activities n.e.c.; news agency activities 63% D 

862 Software consultancy and supply 50% E 

9611 Motion picture and video production and distribution 100% E 

9612 Motion picture projection 100% E 

9613 Radio and television activities 39% E 

6251; 
6252; 
6259 

Retail trade via mailorder houses; retail trade via stalls and markets; other retail trade not 
in stores 

3% E 

3112 Finishing of textiles 1% F 

3121 Manufacture of made up textile articles, except apparel 2% F 

3130 Manufacture of knitted and crocheted fabrics and articles 3% F 

8821 Architectural and engineering activities and related technical consultancy 50% F 

8831 Advertising 50% F 
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SIC Industry Percentage Domain  

3140; 
3150 

Manufacture of wearing apparel; dressing and dyeing of fur; manufacture of articles of fur 2% F 

The Cultural and Creative Industries Social Accounting Matrix-based Macroeconomic Impact 

Assessment Model should be used for the Interactive CCI database 


