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Appendix N:  Cultural Indicators 

Source: (Isar, United Nations Conference on Trade and Development and United Nations Development 
Programme, 2013) 

• Resources 

o Creative workforce 

o Creative businesses 

o Intangible cultural heritage 

• Capacities 

o Government participation 

o Private sector participation 

o Social capital, civil society 

o Education/training in arts and culture 

o Media and communications 

• Institutional 

o Cultural institutions 

o Heritage buildings and sites 

o National 

▪ Government departments 

▪ Official agencies 

▪ Private Sector Agencies 

▪ Other 

o Provincial 

▪ Government departments 

▪ Official agencies 

▪ Private Sector Agencies 

▪ Other 

o Local (municipal) 

▪ Government departments 

▪ Official agencies 

▪ Private Sector Agencies 

▪ Other 

• Spatial 

o Heritage sites 

o National Parks 

o Other parks 

o Sports stadiums 

o Museums 

o Historic sites 

o Theatres 

o Libraries 

o Film sites 

o Educational institutions 

o Research institutions 
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• Outcomes 

o Economic Outcomes 

▪ Output of cultural goods and services 

▪ Employment 

▪ Exports 

▪ Business development 

▪ Tourism 

▪ Equity in economic outcomes 

o Cultural habits 

o Sporting habits 

▪ Sports participation 

▪ Opinions 

▪ Sports consumption 

▪ Competition 

▪ School-age sports practice 

▪ Practitioners of School Physical Education 

o Social Outcomes 

▪ Social cohesion, cultural diversity 

▪ Human rights and non-discrimination 

▪ Educational outcomes 

o Cultural Outcomes 

▪ Cultural consumption and engagement 

▪ Cultural participation and creative activity 

▪ Art-form development 

▪ Culture in external relations 

o Environmental Outcomes 

▪ Educational strategies 

▪ Arts as an exemplar of green practice 

▪ Traditional knowledge 

o International success and recognition 

 
 


